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Logo rebrand

Shop front

For sale/Sold boards Hanging shopfront sign

Chamberlains Estates



Stationery

Partner

Tel: 020 8366 3551 PROTECTED

email:agr@chamberlainsestates.com
PROTECTED

47 Windmill Hill, Enfield, Middlesex, EN2 7AE ‘ ",':,,':,'3;’:,’;2(

chamberlainsestates.com

47 Windmill Hill, Enfield, Middlesex, EN2 7AE | Tel: 020 8366 355
ates.c ’

:mm:'*-'- :

Are you thmkmg of
SELLING or LETTING
thlS Autumn? e

Moo —
oy

o

IC"haracter Homes &
020 836445555 - -
-?l__l I:;a

Flyers
Chamberlains Estates

My role in this job:
Complete rebrand; New colours, shop frontage, all signage and

window posters. Stationery and promotional items.



Logo rebrand

ProV/etSurg

ProVeiSurg

Nicola Meadows
BVetMed CertAVP (GSAS) MRCVS

T: 07786437062
E: provetsurg@gmail.com
6a, Lampards Close, Rotherwick, Hampshire, RG27 9BW

Small Animal

Surgical Services

Pro VetSur;q'
Small Animal

Surgical Services

T-07786437062
E:provetsurg@gmall com

Stationery

ProVetSurg

6a, Lampards Close, Rothenwick, Hampshire, RG27 9BW




Small Animal
Surgical Services
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Website

My role in this job: Pro\/etsurg

Complete brand; Stationery, information sheets (also as downloads in website),
website with form submission and attachment functionality




Techsummit logo 2019

irainlinetech

HE

techsummit2019

!\ trainline

\“

OBB

Sticker for internal use to say they have worked
on the project with Austrian train company OBB

Tralnllne My role in this job:

Logo design for an internal tech summit they hold every year, and a sticker design
(cobranded) for Austrian train company OBB




IPhone X_US_ Scrernd

IPhane 8_US Phone B US Screen?

trainline
Wa halp trainline
peopla make Wa halp

over 172,000

trips a day D

aver 172,000
trips a day

iPhone 8_US Copy
trainline trainline

We help Wa help

people make people make
over over

trips a day trips a day

My role in this job: Tralnllﬂe

Design of screens for the App Store landing page to encourage people to download
the trainline app. This was set up in Sketch for iPhone 8 and iPhone X.
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My role in this job: Tra| N l| ne

Researching the history of each train service (where it went to and from, when, what
the train looked like and the services it provided) then Illustration from scratch to
show this, to specified size (using brand colours and guidelines)
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Strategic Report

Our brands

‘o drive growthat scale n high-value
I markets globally, we an
attractive portfolio of distinct
brands that generate strong demand
from both guests and owners. We have
arelentless focus on the quality of our
estate, efficiency of our hotel operations
andinvestmentin digital innovation,
design and service trends.

perception, sharpen our marketing and

Hotels &

HC
e our brand

Masterbrand

and Loyalty ) I H G I H G

HO % RESORTS REWARDS

Luxury & Lifestyle

NMPTO.N INDIGO /e design and unfc
Waling evey fourey a coebraton of
Y exparences,sach el

Premium

voco e crow Making travel personal and purp
Twopen i he thoughti dtals to
Pyt

Essentials

2008000 b com e T e

Suites
arweL sues. JSTAYBRIDGE CANDLEWOOD

open 3030pen 3660pen
19ppelne 185 pipeline 73pipeline

IHG | Annual Report and Forr

Strategic Report

Our strategy

We are passionate about working and

‘growing together within a culture that

respects and invests in our people, and
braces opportunities to contribute:

positively tolocal communities anc

operate responsibly and sustainably

in the world around us.

Care for

our people,
communities
and planet

Where we're coming from

operate
in ways that positively impact people and
protect the environment

important strdes in
in 202

and act, as part of apl
more inclusive, eqitable
Alongside Journey to Tomorr

‘and dynamic working environment among
all

ith
eers and governments

art
to achiove a sustainable recovery.

IHG | Annusl Report and Form 20-F 2020

My role in this job:

Brand
highlights

voco celebratedist Kimpton® continued s lobal” ™
operingainUsand. &y expansionwilhib operings
GreaterGhine

ol ndigo* ncluded
Dubsiand Cyorus

‘Our Holiday Inn® Brand Family
represented 50% of H
signingsin2020

T —

Candiowood Sultss* and

Now IntorContinontal destinations includedh |
talong Bay (Vietnam) and
Rafles Cify (China)

Our brands 1HG | Annual Report and Form 20-F 2020 i

Introducing Journey to Tomorrow

ACINGNulels&lewvls,welouch We call it Journey to T decade  pr o d each
i of na

every day, i has "

teams, a make

CETL LTS To develop this plan, we' The plan

Caring ) us,listened to our

giving back to society, and making sure owners, and got closer and

we protect what forall - something

how we deliver our purpose of providing  most important to our stakeholders and IHG.  organisations allover the world are working

toward to collectively tackle some of the
biggest global challenges we face.

True Hospitality for Good - and we want
to make an even bigger impact with a fresh,
ambitious 10-year plan.

How companies perceive their ole n the
environmenta, social and governance
agenda continues to gain much greater

Our 10-year
responsible
business plan

Our goal is to help shape the future of
responsible travel together with those who
stay, work and partner with us. We will support
our people and make a positive difference

to local communities while preserving our
planet’s beauty and diversity... not just today
but long into the future.

ded||ms || 7 || e3 ]| O

— l [ Pioneerthe [ Conservewater
culture where of30million
everyone can thrive peopleinour emissions nine toaminimal wateraccessin
communities with climate scionce waste hospitality thoseareasat
around the world industry greatestrisk
O
st IHG | Annual Report and Form 20-F 2020 2

Heavyweight artworking. Setting up paragraph and character styles as well as table and cell styles to work
across this 256 page document from scratch. This was a 3 month booking and the artworking and all
amends | was purely responsible for. This is the 3rd Annual report | have done for IHG, being responsible

for the 2019 and 2018 reports as well (see over)

IHG



Hospitality
for

Annual Report and Form 20-F 2019

Contents

IHG

Proven
business

Our
purpose is
to provide

True
Hospitality
for
everyone

L. CfLEBR;’hATE?m‘




Strategic Report

Our brands

Mainstream

avid” hot

Holiday Inn Expres:

O SANDLEweeD

Annusl Report and F

Annual Report and
Form 20-F 2018

IHG

My role in this job: | H G
2019 and 2018 reports. The 2019 cover was particularly complicated having two spot colours and also a die

cut through to the inner pages, also being 200+pages the allowance for the perfect bound spine had to

be taken into consideration.




IT’S TIME
FOR TEA!

To celebrate our picture-perfect collaboration with
the Museum of Royal Worcester, we've polished our
favourite china and we're offering Afternoon Tea in store.

Price: £25 per person

Its bookings only so just ask in store
to reserve your spot.

WHAT’S YOUR
TIPPLE?

Pop in for a cocktail and let’s
make a toast to our new collection,
inspired by the iconic porcelain from
the Museum of Royal Worcester.

OASIS

&

fes
MSEUM oF
L] el

R
WORCESTER

S/

Everyone needs
a little Tea.L.C

Dust off your teacup and enjoy
a cuppa on us, with any purchase from our
Museum of Royal Worcester collection.

OASIS

COCKTAILS AT THE
KITCHEN TABLE

MO-TEA-TO

Peppermint infused Bacardi white rum, lime and sugar

TEA BREEZE

Hibiscus infused Gin, lemon juice and ginger ale

MAI CHAI
Hendricks, grapefruit liquor, orange blossom
and lemon juice

OASIS

Qasis




My role in this job:
Creative artworking, working within guidelines for each individual
collaboration, using existing images
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Quisque in velit
ac leo pharetra varius
et ut nunc.

NOTTINGHAM®
TRENT UNIVERSITY

Aliquam vitae laoreet ex. Vivamus
ac mi ligula. Praesent ac pretium
odio. Proin non maximus mi. Duis
erat velt, cempor a dignissim at,
placerat scelerisque erat. Donec
scelerisque scelerisque lacus, id
aliquet nisi suscipit non. Proin purus
dui, scelerisque quis dictum eget,
imperdiet et dolor.
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My role in this job:

Woven label Tab
50x12 + 26x33

OASIS =~

NOTTINGHAM®)

TRENT UNIVERSIT!

677U 519U Luxor
377 Foil

NOTTINGHAM®
TRENT UNIVERSITY

Concepts, design and artwork, for clothes tags for a new collaboration with
Nottingham lace. Designs were inspired by some of the lace patterns they

produced, these were also drawn by myself within these designs

Qasis
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Intelligent Vehicle Solutions

Staying safe
with Zenith

This is your handy guide to driving safely.
Keeping you and other road users safe is
really important to us. We've included some
simple hints and tips which will help with
the use of your car on a day-to-day basis,

as well as some road safety advice. If you
are a company car driver, you should use
this guide in conjunction with your company
car policy provided by your employer.

The more you can see and be seen, and the faster you can stop, the
greater chance you have of avoiding an accident. We recommend
that you carry out these checks at least once a month.

Windows, wipers and screen wash

+ Clean all your windows regularly, both inside and out.
Don't forget the door mirrors!
If you see a chip on the windscreen, get it checked ~ even if
it's small, it might turn into a crack.
Wiper blades wear down and get torn. Run your finger along
the edge and f you find any nicks or tears, get them replaced.
Water doesn't always remove dirt from a windscreen and it
can freeze in winter. It best to use a quality screen wash
additive - follow the instructions on the bottle to make sure
you use the right amount.

Lights

+ Check that your headlamps are working, both dipped and on
main beam. Don't forget to try the indicators and fog lights.

+ Get someone to check that the brake lights work when you
push the pedal.

+ Remember to wipe the lights when you clean your car,
especially when the weather is bad

A few final checks...

+ Open the bonnet and check the reservoirs for brake and
coolant fluids ~ the level should be between the minimum
and maximum marks.

To check the ol level, pull out the dipstick, wipe it with a
cloth, re-insert it and pull it out again. Top up if you need
to, but be careful you don't overfil past the maximum mark.
If you're topping up more than usual, you might need to pop.
to a garage to have your car checked,

+ Check underneath your car for any fluid drips. These could
be from the brakes, coolant, steering or engine.
Finally, check the horn — remember to do this before
11:30pm, or after 7:30am, and also make sure you'e not
ina built up area or in a 30mph zone when you o so!




Speed limits
The distances shown are a general guide.

Government figures claim excess speed plays a part in one out of every four fatal road crashes. ‘The distances will depend on your attention
(thinking distance), the road surface, the weather

Why speeding is dangerous Drivers and cyclists conditions and the condition of your vehicle.
+ Research shows drivers who break the speed limit are more -0 be
likely to be invalved in a road crash than those who dorit i q.Cye tosee -
always checkyour youtum.

+ The majority of fatal crashes occur on rural roads.
because of higher speeds and increased hazards. « Dont pe bend
or if the road narrows ahead. Give as much room as you can.

- Speed limits signify the top speed for any particular
oad. It could be safer to travel more slowy. - Use dipped headlights if you're approaching a cyclist i the
dark, as you would with any other road user.
Speeding penalties
+ The minimum penalty for speeding is a £100 fine Stopping distances
and three penalty points on your licence. ing distances i e travelled while the
driver notices a hazard and applies the brakes (thinking
distance), and while the vehicle comes to 3 fllstop from its
inital speed (braking distance),

+ Ifyou are stopped by the police they can either issue
apenalty on the spot or send the case to court.
+ Ifyou are caught speeding by a camera you will
receive a Notice of Intended Prosecution within
14 days. Remember, if you're in a company car it
may take a lttle longer for you to be notified + A pedestrian hit at 30mph has a one in five chance of being
Killed. At 35mph that becomes one in three

+ Avehicle travelling at 20mph would stop in time to avoid
‘achild running out three car lengths in front

« The risk of death is four times higher when a pedestrian is hit
at 40mph compared to 30mph

Only park in designated spaces Parkin g
to avoid causing issues for

other motorists,

Parking is something you do every day, but it's not without its risks.
Below are some tips to help keep you, your car and others safe when parking.

Keeping yourself safe
« Always lock your car and make sure the windows are closed

+ Keep any valuables out of sight or take them with you if you can.

« Park in a well-lt area, near to other vehicles, where you have clear visibility of your surroundings.

Drive slowly and make
sure you're keeping an
eye out for other cars

or people.

Ifyou're parking in a car park, opt for one with CCTV or an-site security if possible. If you dort feel safe, ask security to
walk you to your car.

« Try and avoid parking near trolley bays at supermarkets to reduce the risk of damage to your car,
Park as close to the lifts or stairs as you can i you'e in a multi-storey.
Checkif the car park closes at a certain time ~ not all car parks are open 24 hours!

Reverse into a space —
it's safer to drive out of
the space as it avoids you
backing into any potential
ooncoming traffic.

Driving in Europe Accidents do happen

When you travel outside of the UK, you may have to drive on the right-hand
side of the road; however there are other things to think about too...

The legal requirement is not to dazzle oncoming drivers so
your headlights will need the correct converters to comply.

Prepare the paperwork

+ Make sure you've got the relevant paperwork to

travel - if you're in a company car you may need to + You must display a GB sticker. You could be fined for not
get permission to take your car out of the country. having one.

+ Ifyou're hiring a vehicle abroad you will need to apply for a + In some countries you may need winter tyres or snow chains.
temporary code using the DVLA View Your Licence service, + 1f youre travelling with lots of people o luggage, check
which will allow the hire company to check your licence. your tyres are pumped up sufficiently and remember that

+ Itcan be very costly having a car recovered from another overloading is dangerous.
country ~ make sure you have European breakdown cover
to help avoid this. Know the law

+ Even if your car is covered you will need travel insurance + The rules of the road are different throughout Europe. It pays
for personal injuries i you're hurt in a road crash. to check them for each country you visit

+ Using or carrying a speed trap detection device is llegal in

Prepare your car many European countries.

* Ifyou're expecting to do a lot of miles while you're * Reflective jackets and warning triangles are compulsory
away, give your car a thorough check before you go. equipment in some countries — check you've got everything

+ Having your car serviced or inspected by an approved You need before you travel.

qualified technician will cut the chances of a breakdown.

My role in this job:

This was 16pp brochure for Zenith working within brand guidelines,

however, the illustrations were bespoke, which | created, mostly Z en Ith
composed from smaller illustrations purchased from istock to make

an illustration relevant to this brochure.




A Salary Sacrifice Car Scheme
to suit everyone

Driving made easy

Discover the benefits for you
and your employees by calling

0344 848 9317

Benefits to your
organisation

Zenith

Salary Sacrifice Schemes,
they're all the same right?

Think again

Our Salary Sacrifice Car scheme makes driving €asy
by tailoring the scheme to your exact needs.

Vour employees get @ brand new car, you pay nothing
and attract, retain and motivate the best talent.

The Zenith Difference

My role in this job:

D§S|gr? and artworking — working within brand
guidelines. This was the Salary Sacrifice brochure -
example spreads from full 12pp version
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The Zenith Difference

We offer an unprecedented level of cover,
protecting both you and your employees if
they leave the business

Our dedicated, in-house team of experts

one click
What's more, angoing support and guidance
is ust a phone call away, for as long as the
scheme exists — alongside the continuous

have P 9

and managing schemes for over 8 years,
meaning you don't need to worry about the
set-up process. Well look after everything,
including sourcing the best deals direct from
the manufacturers, and supporting you
throughout your use of the scheme.

You'l have access to our mult award-winning
online diagnostic platform, Puise.

tomake.

r the benefi
you and your employ

by calling 0344 848 9317
th.co.uk

Salary Sacrifice Schemes,
they're all the same right?

Think again.

Our Salary Sacrifice Car Scheme
makes driving easy by tailoring the
scheme to your exact needs.

Your employees get a brand new car,
You pay nothing and attract, retain
and motivate the best talen.

We're already making driving easy...
Case study | [N

Making Santander the best place to work n the banking industry with the best
fewards pac to

With cars being viewed as an attractive employee benefit, Santander wanted to make
company cars available o all s staff. If it could offer this alongside sizeable savings,
it would be an exciting addition to an ds package and add

value to ts employees'time with the bank.

To achieve this, Santander decided to launch its own Salary Sacrifice Car Scheme with
Zenith. The key aims were to

« Make Santander a more rewarding place to work
«Provide a cost-ffective and competitive benefi for il

+ Help atiract and retain the best alent within the industry
« Promote the Group’s Go Green'strategy

+Improve driver safety

« Increase the competitiveness of the overall reward strategy

4 Through Zenith we are able to provide a fantastic benefit to
our employees at no cost to our business, while aiding employee
retention and recruitment. "

Tom Manahan Group Fleet Manager, Santander

over the benefits for
you and your employe
by calling 0344 848 9317
email hello@zenith.co.uk

it www.zenith.co.uk

QY

Zenith™

MyCar Salary Sacrifice

A no-fuss solution for your staff

Imagine your employees funded their cars  What's more, everything istied up in a neat

using part of their gross manthly salary and hassle-free package that includes:

before it goes into their banks, Theyd -

« Fully comp insurance
+ Scheduled servicing and maintenance
« Breakdown cover

drive a brand new car and save on tax
and NI contributions. And with thousands
of new models to choose from, they can

find one that suits them perfectl
perfecty + Accident management
The benefits ar clear « Replacement tyres

+ Windscreen and g
+ Fixed monthly payments Windscreen and glass cover

+ No deposit and no hidden costs
+ Significant cost savings compared
to etail alternatives (on average
between £75 - £200 a month)

Al the need to o i keep
an eye on their fuel

Driving made easy

A Salary Sacrifice Car Scheme
to suit everyone

MyCar Salary Sacrifice

Benefits to your organisation

Everyone can benefit from our Salary
Sacrifice Car Scheme - s long as the
‘sacrifice’ Goesn' take your employees’
salary below the minimum wage. Its
the simple way to make everyone
happy, whether they ve previously been
entitled to a company car or not

Here's why it makes sense

+ ltattracts, retains and motivates
employees at no cost to your organisation

+ You open an additional income stream

+ There's minimal admin to handle

+ Itboosts your CSR objectives

+ Itimproves your duty of care compliance

+ Schemes can be tailored to your
company’s specific needs

My role in this job:

Design and artworking — working within brand
guidelines. This was the Salary Sacrifice brochure -
example spreads from épp version

Zenith




Jubilee line plan 20(5-4

Abplan to deliver Progress, a plan to inspire chan, e
J4

MAYOR oF LONDON

TRANSPORT
FOR LONDON

Our line in numbers

million passenger
+ journeys per year
2pprox
passenger
) km per week
operational
) staff
trips
perday
2 7 stations

6 3 trains
trains
per hour

Transport for London

pln 2015-16

Foreword

A plan to deliver progress:

The Jubilee line has grown since opening in
1979 t0 be seen by many 25 the heartbeat

of London. Linking Central London with one:
of the world's most important economic
disticts at Canary Whart, the line also serves
the nation's premier entertainment venues at
the 02 Arena and Wembley Stadium, connects
centres of local and national government at
City Hall and Westminster, as well s serving
the capital's crtical mainline nterchange at
London Bridge, and the busiest Underground
station on the network at Waterloo.

It's safe to say, there are many millions of
people - polticians, Londoners, out-of-town

the pressure to maintain world-leading levels of
service everyday i that lite bit more intense.

Ultimately our vision i to provide our customers
with a world class service which means providing
a safe, eliable and well nformed service. We wil

; a plan to inspire change.

1 forum, I'm confident

keep London moving - and we can only make
strides towards achieving this F we're lear in

that we can not only improve our own
performance, but we can also set an example
that

what we'r the very

beginning.

Our plan sets ot the key prorities for our line n
ibes how this contrib

Inspifing change in ourselves and those around
us st our recipe for progress ~ t's our recipe
for deliv that

the year ahead,
the overall network plan - and most importantly
— does so1in a concise way tht llows you to see
how you can make a difference.

If each of us plays our part, and we ncreasingly
share lessons from both our successes and

makes lfe in London that little bit better

Pl O'Hare
Jubilee line General Manager

Jobies Lineplan 2015-16

TfL Rail festive services

December: TfL Ra’. _ |

Mon

21

Tue

22

Wed

23

Thu

24
25

Sat

26

Sun

27

Lorem ipsum dolor sii
elit. Suspendisse pos
Scelerisque, sit amet commodo

|

|

Not Seasonal r/
Closurgg ™ 2<emoer 205 sanuary 2016 |

Normal service

Mon |No

2 Liverpool Street
-
Recementus o * |

service between |

Normal service

S ANy

Last train departs
Liverpool Street at 2100

No service between
Liverpool Street
to Shenfield

30 |Reduced frequency inservice |

3 | | Lasttrain departs

T
2 9 Reduced frequency in service ‘}

Wed |

hu' | Reduced frequency i service.

Liverpool Street at 0275 I

January 201 |

No service between
Liverpool Street to Shenfield

No service between -
Liverpool Street to Shenfield. s,

Replacementbussenice =) |Seven Kings o remretg

—— Su

MAYOR OF LONDON

Fri | No service between I

|| SevenKings to shenfieiq
Replacement bus seryice

at | Noservice between I
Replacement bus seryice I

n | Noservice between
Seven Kings to Shenfielq,
Replacement bus seryice. |

—

't amet, consectetur adipiscing
uere lectus nec magna

ante dignissim.

TRANSPORT
FOR LONDON
EVERY JOURNEY WATTERS
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Valuing the health benefits of

emes
Sickness Absence transport SCh
Tool (SART) Guidance for London

50 SARTataglance TRANSPORT
; P e FOR LONDON
e ANEY MATTERS
5 ON EVERY JOURNEY M
MAYOR OF LOND

HEAT input data for stage 2

Tips for getting the most out of HEAT

Look for mutti

What standard statistical dats gons rear—
tatistical dat.
S a does HEAT use:

le would be wiling
the risk of death

Consider other i
R

usms,wncnﬂpeep.e‘ N
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adjusts the o
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My role in this job: 'F d
Design and artworking — working within brand guidelines, choosing Tl’a NS pO I’t or I_O naon

relevant images from existing bank of approved images
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THE SCENE
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Anatomy of a sportive bike

‘Words: Alex Beresford
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My role inthis obs Sportif magazine

Complete design from scratch, masthead, concepts,
colour palette, fonts, example spreads, template
supplied to client.




mailer redesign

homepage redesign

My role in this job:

Redesign of existing site, and mailers, using existing logos,
fonts and colour palettes. Sections swopped out with
each promotion.

Myla




Oxford Street A Frame

Promo A6 Flyer

My role in this job:

Reception Welcome poster

DL Leaflet

Complete design from scratch, colour palette, fonts, C a l la n S C h 00 l I_O n d on

images were chosen from existing bank of images, map

drawn by myself.




Bus Leaflets for LTM friends

london
transport
museum

GS-type
Guy single deck
Country area bus

The Museum’s preserved GS64
dates from 1953

MAYOR OF LONDON

london
transport
museum

LT-class single
deck six-wheel
Central area bus
LT1076

The Museum’s preserved LTI1076
dates from (93|

MAYOR OF LONDON

London Transport Museum

GS64 is a small, one person
operated bus for London
Transport’s Country area services

GS64 is one of 84 buses coded ‘GS’ (for Guy
Special) which were purchased by London
Transport in 1953 for country area services.

The buses had only 26 seats, because that was
the maximum number of passengers that could
legally be carried at that time on a one person
operated bus where the driver issued the tickets.

The last GS ran in London service in 1972. G364,
like all the other GS buses, has a chassis by Guy
Motors of Wolverhampton, with a Perkins diesel
engine and a body constructed by Eastern Coach
Works of Lowestoft. On the bonnet, note the
Guy Motors Indian-head mascot with
the legend ‘Feathers in our cap’,
+ which the company first used in

1 1924. If you have enjoyed your ride

on GS64, you will also enjoy a
visit to the London Transport
Museum in Covent Garden and
the Museum Depot at Acton.

For details of Museum opening times, events
and exhibitions, online collections database and
retail shop please go to www.ltmuseum.co.uk

The London Transport Museum Friends support
the Museum with grants and volunteer support.
The Friends also have a programme of meetings
and visits on transport related themes.

For further details of Friends membership please
pick up a leaflet with member application form,
or visit www.ltmuseum.co.uk/friends

london transport

Ltmuseum.co.uk museum friends

LT1076 is a six-wheel
single deck bus for London
Transport’s Central area

LTI076 dates from 193, and is the single deck
version of the LT double deck bus. There were
only 201 of these single-deckers built, with an
AEC Renown chassis and a body by London
Transport's Chiswick Works.

The single deck LT buses became known as

“Scooters’ although nobody seems to know how

they acquired this name. They were principally
used on suburban routes.

This bus was withdrawn from service in
1950 and was then sed as a summer
house in a ield near High Wycombe
for 30 years before being recovered
for restoration. It was restored with

funding from both the Science Museum’s PRISM

fund and the London Transport Museum Friends.

If you have enjoyed seeing LTI076, you will also
enjoy a visit to the London Transport Museum in
Covent Garden and the Museum Depot at Acton.

For details of Museum opening times, events
and exhibitions, online collections database and
retail shop please go to www.ltmuseum.co.uk

The London Transport Museum Friends support
the Museum with grants and volunteer support.
The Friends also have a programme of meetings
and visits on transport related themes.

For further details of Friends membership please
pick up a leaflet with member application form,
or visit www.ltmuseum.co.uk/friends

london transport

Itmuseum.co.uk museum friends

london
transport
museum

NS-class
double deck bus
NS1995

LRLETTTY

The Museum’s preserved NSI995
dates from 1926

MAYOR OF LONDON

NSI995 was built in 1926 for the
London General Omnibus
Company (LGOC)

The NS introduced many changes to the design of
the London double deck bus. The chassis frame
was lower for an easier step into the bus, and a
covered top deck, pneumatic tyres and a driver's
windscreen first appeared on London buses.

The first NS was introduced in 1923, and over
2400 were built by 1928. NSI995 has an

AEC chassis and a body built by the LGOC at
Chiswick Works. It entered service in 1927, and
was one of the last of this type of bus in service
when it was withdrawn in 1937, and selected by
London Transport for preservation.

Nobody knows what the letters ‘NS’ stood for —
possibly ‘New S’ as the previous type of bus was
the ‘S-class’, or possibly ‘No Step’ or perhaps
“Nulli Secundus’ Latin for ‘second to none’).
If you have enjoyed seeing NSI995, you
will also enjoy a visit to the London
Transport Museum in Covent Garden and
the Museum Depot at Acton.

For details of Museum opening times, events
and exhibitions, online collections database and
retail shop please go to www.ltmuseum.co.uk

The London Transport Museum Friends support
the Museum with grants and volunteer support.
The Friends also have a programme of meetings
and visits on transport related themes.

For further details of Friends membership please
pick up a leaflet with member application form,
or visit www.ltmuseum.co.uk/friends

london transport

Itmuseum.co.uk museum friends

My role in this job:

Creative artworking of these flyers under strict guidelines
to promote these buses.



Logo designs
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My role in this job:

Logo design from scratch, three concepts supplied to H
client with colour options. M useum Of th e B I CyC le




234 page Holiday Brochure

EXCLUSIVE SUMMER SPECIAL OFFERS AND FREE ADDED EXTRAS

Freephone booking hotline

0800 091 1212 |a

Summer Sun 2013
2nd Edition

Majorca

CRETE

LANZAROTE

SisiBay HHpR

o matier what sort o holiday they are Iooking f

My role in this job:
: Design and artworking of this 230 page brochure, only supplied content was the
O la H O l I d ays logo. Images were supplied by client but maps had to be drawn for each holiday
destination. Each destination area was colour coded for ease of using the brochure




2013 Brochure
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2013
Product Catalogue

CARTONS
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"Customer testimomy
eget eleifend at, aliquam
id lorem. Etiam eu luctus
‘metus. Curabitur sagittis,
‘mivel scelerisque congue,

nisl elit posuere urna,
- e e I eget fermentum neque
nisl a ante. Proin nec
‘neque non mauris dictum
consectetur eu ac mauris."

CARTONS

DIE CUT CARTONS v 0427 - PIZZA STYLE CARTON WITH LOCK INTAB.
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My role in this job:

Complete design and artworking of 140 page packaging H
catalogue, images supplied by client and logo was U K Pac kagl ng
pre-exisiting but all other elements were redesigned.




CLASSICAL
RIDING COURSES

FUNDACION REAL EscuELa
ANDALU ARTE ECUESTRE

cuela.org

at the Royal Andalucian
School of Equestrian
Art, Jerez

SHORT BESPOKE RIDING
COURSES AT THE ROYAL
ANDALUCIAN SCHOOL OF
EQUESTRIAN ART, JEREZ

® Fabulous Schoolmaster Stallions - Excellent Tuition
® Home of Olympic riders Rafael Soto
& Ignacio Rambla
e Stay at 5* Hotel/Villa Jerez & Discover
the Land of Art & Wine
¢ A Unique Riding Holiday with a Truly Personal Service

gonmarques1@gmail.com

My role in this job:
Complete design and artwork of this flyer -
images supplied by client

Sussex Lusitanos
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My role in this job:
Working within brand guidelines to produce these pop up stands, o IR
images chosen from a bank of images supplied by the client. N H S EX h I b I tl on Stan d S




Recruitment Services

Whether you are looking for temporary/contract labour o
trying to il  critcal position, our recruitment division is
your perfect partner. Our team has refined thelr expertise in
Fecruitment to locate the candidate you are looking for.

e are not constrained by inflexible approaches, and
continually explore innovative ways to maximise budgets

e challenge
pricing. Each of our lients receives a customised service that
focuses on their specific needs. We operate our own search
and assessment tools to find that unique individual to match
your citeria

We are NOT driven by commissions, and our integrity and
values ensure that we always fecommend high-calibre:
candidates, Our fees are honest. Your permanent positions
are filld at a fration of the current market rates, one fixed
fee - o percentages of eamings, no on-gaing charges, and
00 hidden costs, just fair prcing. Temporary labour fees are
transparent and cost effective which means you pay the rate
you want to and there are no inflated hourly rates.

Our powerful online recruitment system gives you the tools
You need to effectively manage your own recruitment
Strategy. Registered employers benefit from a customisable
client area, which enables you to control your adverts, screen
candidates, view CUs and monitor your spending, allat your
fingertips. This cost effective option suits all budgets and
provides the flexibilty you need for an ntelligent solution

e are committed to developing a long term, colaborative
partnership with our clients by providing effective.
fecruitment support and a comprehensive, structured
‘approach to meet all your requirements.

Meridian

Business and Resource
Support Services

Meridian
it

SUBCONTRACTOR REGISTRATION AND ANCILLARY SERVICES AGREEMENT

.8 Passport or Photo card driving licence.
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My role in this job:
P Design and artworking, working within brand guidelines
Meridian




spokesmen

David Harmon
DIRECTOR
+44 (0) 7961 765068

Keeper's Cottage, Loughton, Shropshire, WV16 6QP, UK.
email info@spokesmen.co.uk www.spokesmen.co.uk
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spokesmen.

Keeper's Cottage

Loughton

Shropshire

WV16 6QP, UK.

t +44(0) 1746 787 196
email info@spokesmen.co.uk
www.spokesmen.co.uk

With Compliments

My role in this job:
Logo design, rolling out into stationary for the client

spokesm |
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Keepers Cottage

+ +44 (0) 1746 787 196
emailinfoespokesmen.couk
wwwspokesmencouk

Spokesmen




What will you do to help victims
and witnesses of crime?

v

If you would like to help we would love to hear from you
Call 01388 606917
Or email nicola.crawford@victimsupport.org.uk

www.victimsupport.org.uk
Registered charity number: 298028
Hallam

et london WW L find the strength

8780

If you would like to help we would love to hear from you
Call 01388 606917
Or email nicola.crawford@victimsupport.org.uk

Victim Support

help victims and
witnesses of crime?

People actually do this to raise funds for charity

We don't need you to be quite as extreme —
but we do need your help?

If you would like to help we would love to hear from you
Call 01388 606917
Or email nicola.crawford@victimsupport.org.uk

www.victimsupport.org.uk

istered charity number: 298028
Halam House

What will you do to help victims
and witnesses of crime?

If you would like to help we would love to hear from you
Call 01388 606917
Or email nicola.crawford@victimsupport.org.uk

find the strength




victim®®
support

find the strength

Review of the year 200910, Norh

Review of
year 2009-

Northamptonshire

www.victimsupport.org.uk

Victim'®
support

Mastercard Visa
Card number
Date of expiry
Issue number
signature

Official use only

Donate to us now!

O please debit the above amaunt fror

yable to Victim Support)

pplicable]

CAF Charity Card
urty number

Date

To make a d

ViR

Peru Inca trail challenge Zambezi canoe challenge

and community project

e victim®®, =
e support o

repalrs and mprovemens.

Canadian dog -
sled challenge

www.victimsupport.org.uk

find the strength

The Sahara desert
trek challenge
. & | j.- }

and community project and community project

e L ——
Himatayas i inia. Discoverbreathaking laes,
forsts an delcous radiiona food. Spend e
busting Dol workingata project which wil banfit
he livesofthe ocs chidrn,

y Marrakech. Enjoy a celebratory dinnes tonight!
Experience the formidable and inhospitable =

Exch gt camp st TripDates
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environment of the Sahara Desert on this iz
five day challenge and uncover the delights

of Marrakech and the day-to-day life of the

nomadic Berber peaple as you trek through

the desert.

WWw.victimsupport.
Registered charity number: 298028

find the strength

My role in this job:
Design and artworking — | was employed by Victim Support after they
redesigned they logo to roll it across all of their existing deliverables.

1300 mesmn pensh
Tour Code: OPAMCTT
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Please return this entireform to; Victim Support, A

ation online please go to our website v
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ictimsupport.org uk
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find the strength : find the strength

Victim Support






